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BBEJIEHUE

VY4eHo-MeToANYecKre PEKOMEHJAMU MO0 MOATOTOBKE K IMPAKTUUYECKUM 3aHATHSIM U
CaMOCTOSITENILHOM paboTe N0 AUCHUIUIMHE «AHIIMACKUN s3bIK  (MPOQeCcCHOHATBHBIN )
HarnpaBieHuss noArotoBku 43.03.02 «Typusm» paszpaboTaHbl I MMOMOIIM OOYYAIOIIMMCS B
mporecce MpUOOpeTeHHs HEOOXOAMMBIX  3HAHWMA, OBJIAJEHUS IEIEBHIMH  yYMEHUSMU,
dbopMHpOBaHMs  3aSBJICHHBIX HAaBBIKOB M  COOTBETCTBYIOIIEH  0O0IIeo0pa3oBaTeIbHON
KOMITETECHIINH.

[Ipennaraemple MeTOAMYECKHE YKa3aHUS MpeIHAa3HAYeHBI ISl CTYIACHTOB HES3BIKOBBIX
cneunanbHocTeld. COBpeMEHHas JKU3Hb TpeOyeT OT Jrojel 3HAaHWH U BIIAJICHUS HMHOCTPAHHBIMU
sa3blkaMu. U B CBSI3M ¢ 3TUM NpoOsieMa W3y4eHHs] HHOCTPAaHHBIX S3bIKOB aKTyajbHa celyac Kak
Hukorna. Cucrema oOyueHus: si3piky B BY3e momkHa oOecrneunBaTh YpPOBEHb MOJTOTOBKU
KaJIpOB, COOTBETCTBYIOIIEH MEXTYHAPOIHBIM CTaHIapTaM.

OcHOBHBIE 1€MW TOCOOUS — pa3BUTHE HABBIKOB MEXKYJIBTYPHOTO OOIICHHUS U
KOMMYHHUKATHUBHOE, COLIMOKYJIBTYPHOE pa3BUTHE JTUYHOCTU 00Yy4aeMBIX, a TAK)KE MOBBIILIEHUE HX
caMo00pazoBaTeIbHOrO TMOTEHIMANa [0 JalbHEHIIeMy W3yYeHHUI0O U  HUCIHOJIb30BAaHUIO
AHTJIMICKOTO S3bIKa B MPO(EeCCUOHATBLHON M HHBIX chepax OOIICHHS.

COOpHUK COACPXKUT MaTepuas JUisi OPTaHU3AIMU JIOTIOTHUTEIHHOW CaMOCTOSTEIbHON
paboThI CTYIEHTOB M COCTOUT U3 9 paznenoB. Kaxapiil pa3ien BKIOYAET TEKCThl COIUAIBHO U
npo¢eCCHOHATBLHO 3HAYMMOM TEMaTHKH, TBOPUYECKHUE 3a/1aHUs JJIs TApPHOW U TPYIIOBON PabOTHI
00ydJaronuxcs B yCIOBUAX y4eOHOTO COTPYAHUYECTBA.

B mporecce BbIMONHEHUsT 3a/laHUi, YKa3aHHBIX B MOCOOWH, MPOUCXOMIST MOBTOPEHUE U
COBEpIICHCTBOBAHWE 3HAHUM, MNPHUOOPETEHHBIX HAa MPAKTUYECKUX 3aHATUSAX M0 JaHHOU
mucrumiiae. CTYASHTHI IepeOCMBICIMBAIOT U 0000Ial0T IPONHACHHBIN MaTepHal, UCIOIb3YIOT
3HaHWS B TPAKTHUYECKOW  JesATenbHOCTH. J[aHHBIA  y4eOHO-METOIWYECKUA  MaTepHall
crocoOcTBYeT (POPMHUPOBAHUIO YMEHHUU M HABBHIKOB PAllMOHAILHO OPTraHU30BBIBATH PabOUyIO
NEeSITENIbHOCTh, CAMOCTOSITEILHO OBJIAZIeBaTh 3HAHUSIMHU.



1. OBIIME ITOJIOXKEHUA
1.1 HEJIN U 3AJJAYA N3YYEHUA N CHUTIJIMHBI

Ilenbr0 OCBOGHMS IUCLHUIUIMHBI SBJSETCA OBJAJACHHUE AHIVIMMCKUM  A3BIKOM  Kak
MHOCTPAaHHBIM IO HANpPaBJIEHUIO TMOATOTOBKM B 00BEME, JOCTaTOUYHOM [UIsl  peIICHUS
KOMMYHHUKATHBHBIX 33]1a4, CBSI3aHHBIX C JIEITEIbHOCTHIO CIIEUAINCTA B 00IACTH TypU3Ma.

3agauu JUCHMILTUHBL:

1) chopmupoBaTh yMEHHE aeKBAaTHO MOHITH COOOIIEHHE COOECeNHUKA U TepeaaTh COOECEIHUKY
HE0OX0oauMY0 HH(OPMAITHIO;

2) chopMupoBaTh yMEHHE WHCIONIB30BaTh NPO(PECCHOHATBHO OPUEHTUPOBAHHYIO JIEKCUKY B
MUCHbMEHHOM M YCTHOW pe4Yr Ha MaTepHasie aHTJIMICKOTO SI3bIKA;

3) copmupoBaTh yMeHHe pabOTHI HAJ BCEMU BUAAMHU YTEHHS OPUTMHAIBHOM JTUTEpaTyphl, B TOM
quclie: 03HAKOMHUTEIbHBIM YTEHHEM 0€3 CloBaps, N3yYaloluM YTEHUEM, IPOCMOTPOBLIM YTEHHEM
C Mocleayoel nepeaayeii OCHOBHON MH(POPMALIUH, U3BJICUEHHON U3 TIPOYUTAHHOTO;

4) chopmupoBaTh yMEHUE MMOATOTOBKH MUCHMEHHOTO BBICKA3bIBAaHUS M0 OMPEIECICHHOIN CTPYKType
(mpoGiieMHOE 3cce, 1eI0BOE MUCHMO H T.JI.).

1.2. COAEPKAHUE JUCHUIIJIMHBI

Ne | HammenoBanue Coaeprxanue TeMbl

n/ | TeMbl

1|

1 2 3

1 Bupapl nyremectBuid | Buasl myremiecTBuii: B 3aBUCUMOCTH  OT BPEMEHHM IO,

IIPOJOJKUTEIIBHOCTH, Lelled W uHTepecoB. IlyremecrBus
pa3IMYHBIM BHJIOM TPAHCIOPTA.

O6pa3oBanue u ynotpebdineHue riaroyion B PassiveVoice.
ITuckmo: Plan an entertainment program.

2 Opranuzanus locTuHuLBI WM nOpyrue MecTa NpoKUBaHUS: THUIBI TOCTUHHUIL U
MyTEIIeCTBUIA. yCIIYr, KOTOpbIE OHHM MPENOCTaBistOT. LleHbl W CKHUIKH.
['ocTruHULIBI u | OcHamenue oteneil. 3aka3 HoMmepa 1o Tenedony. Perucrpamus B
Ipyrue MecTa | orene. PekoMmeHnnanus oTenei.

IIPOKUBAHMS. DJEeKTPOHHOE COOOIEHUE: OMUCAHME TOCTHHMIIBI U  YCIYT.

OO6pasupl OykieToB 0 roctuHHIax. CUMBOIBI, 0003HAYAIOIIHE
YCITyTH B TOCTUHHIIE.

Adjectives.
IMucemo: Reply to an enquiry. Writing an email describing a
hotel.
3 [IyremecrBus U | MapmpyTel IyTEHIECTBUN: IIporpamma OTAbIXa, 3KOTYPHU3M.
0€3011aCHOCTb. OTHKeT B pa3HbIX CTpaHax, YTo B35ATh B nyreuiectBue. [Ipodaemsl

BO BpeMs ITyTEIIECTBUMN.

O6cyxeHre MapIpyToB U MPOTrpaMM € KITMEHTaMH.
CocraBiieHne MapuIpyTOB.

[TyremecTBust 1 6€30MaCHOCTh: COBETHI TYpUCTaM, CBS3aHHBIE CO
3J0pOBbEM, IIOTOJIOM M KIMMATOM, COXPaHHOCTBIO BEUIEH,
MOKYTKaMH, €101 U JIp.

@®opMbI BbIpaKeHUs OYAyIIEero BpeMEHH B aHTJIUICKOM SI3bIKE.
[ToBTOpEHHEBPEMEH.

IIncbemo: Writing a health information leaflet.
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KynsTypHble n
HallMOHAJIbHbIE
Tpaauiuu, oOblYan u
pa3IHUKU
Benuko6puranuu.

HoctonpumeuarenbHoctd. OObMaM W TPA3JHUKH  HApOAOB
n3y4aeMoro sAspika. COOTBETCTBHE PYCCKMX M aHIIMICKUX
HAa3BaHUU Y IOHATUM, CBSA3aHHBIX C HAMOHAJIBHOU KYJIBTYPOU U
HUCTOPUEH B aHTJIMICKOM SI3bIKE.
VYnorpebienuernaronos Past Perfect Simple,
Continuous Tenses.

IMucbmo: Describing sights.

Past Perfect

KynsTypHble 1

HoctonpumeuarenbHoctd. OObMaM W TPA3JHUKH  HApOAOB

HaI[MOHAJIbHBIE nzydaemoro sspika. COOTBETCTBHE PYCCKMX M aHTIHMICKUX
Tpaauluy, OObIYan U | Ha3BaHWI U MOHSATHM, CBSI3aHHBIX C HAI[MOHATHHOW KYIbTYpOUH U
npazaHuku CIITA. WCTOpUEH B aHrIuicKoM s3blke. Bompocsl. [lopsgok cioB B
BOIIPOCHUTEIIbHBIX MPEJIOKEHUSIX. Y CIIOBHBIE MTPEAJIOKECHUSI.
IMucsmo: Describingsights.
Typucruueckue DKCKYpCHUH 10 TOpoJaM pa3jIMyHbIX CTpaH. TypuCTHYECKue
nH(pOpMallMOHHbIE MH(OpPMALIMOHHBIE  LEHTPBHI:  JIOCTONPHUMEUYATEIbHOCTH U
LEHTPBI. UCTOpUYECKHE MecTa (3aMKH, MOHACTBIPH, ABOPIBI H Ap.).
Opranm3zanus TypoB. | ['opojackoit TpaHcmopT (MeTpo, TpaMBaii, aBTOOyC, TaKCH).
MexnynapoaHbie PasBneuenuss B Tropome (My3em H BBICTaBKH, (ecTuBaim,
MyTEUIECTBUS. CIIOPTUBHBIE MEPOIPUATHS, MapKU U aTTpakuuoHbl). OObsICHEHHE
nytd B ropoge. OcyxAeHHWE MapUIPyTOB U MPOrpaMMm C
KJIMEHTaMH. CocraBnenue MapuIpyToB. HamumonansHbie
0COOEHHOCTH Pa3IMYHBIX CTPaH.
Henuunsie hopmel riaromna.
IIncemo: Atourismdevelopmentplan.
Kapsepa B | Ompenenenue typusma. [lonstue typuct. IIpodeccun B chepe

UHAYCTPUU TypHU3Ma
Y TOCTEIIPUUMCTBA.

TypHu3Ma, CEPBUCA, TOCTUHUYHOTO JIeJa.

Buael npenioxeHnii Ha TYpUCTCKOM PBIHKE:

- 10 TPOAOKUTEIBHOCTH U Crnoco0y oOpraHu3aluu OT/AbIXa
(opraHM30BaHHBIA/HEOPTaHU30BAHHBIN; KPATKOCPOUHBIH/TaNbHUH;
CTaIMOHAPHBINA/MAPIIPYTHBIN);

- 1o ¢opme (TPYyNIOBOM, CEMEHHBIN, MHTUBUTyaTbHBI );

- IO BO3pACTy (IETCKUH, MTOIPOCTKOBBINA, MOJIOJEKHBINA, U IP.);

- To 1ensM (MO3HaBATENbHBIA, OOYJAIOIINN, O30POBUTEIIBLHEIM,
KYPOPTHBIH, I€JTOBOH, MPUKITIOYCHYECKU, CTIOPTUBHBIN );

- CIEIHMaTU3UPOBAaHHBIN (KPYH3HBIM, X000U-Typu3M, aBTOCTOII,
9KOJIOTUYECKHM, TICIEXOTHBIN U JIp.).

Infinitive/The -ing form.

Reported Statements.

IIncemo: Writing letters of confirmation. Writing promotional
activities. Describing an itinerary.

Typuctckas
HHAYCTpUs.

Wunyctpust  paspineueHuid.  Typomepeiitunr.  Typucrtckue
arenrctBa. OOs3aHHOCTH TyporiepaTopa, TypareHTa. TpaHCmopT
(mIepeBO3YHKN). DKCKYPCHOHHO-

Mo3HaBaTeIbHbICOpraHu3anuu.JJokyMeHTbI (MMMChMa, KOHTPAKTHI).
Reported questions.

Reported commands, requests, and suggestions.

IMucemo: Writing press releases. Writing a fax: improving airport
passenger handling facilities.




1 2 3

9 | Unnyctpus WNunycrpust ycnyr. OCHOBHBIE W JIOTIOMHHUTENBHBIE YCIYTH B
TOCTETIPUMMCTBA. roctuHuIe. Opranu3anys KoH(EepeHui B rocTuauIe. MHIyCcTprs
pasmenieHus. TUIIBI TOCTHHUIl U JAPYTHX CPEICTB pa3MeEIleHHs.
Nunyctpus nutanus.

ReportedSpeech. Introductory verbs.

Tense Revision.

IMucsmo: Writing a letter of apology.

2. YYEBHO-METOAUYECKHE PEKOMEHJALINA
11O OPTAHU3BALIMU CAMOCTOSATEJIBHOMU PAOTBI

2.1. OBIIME PEKOMEH AN

Y4eOHbIi  TuTaH  gucHUIUMHBL  «PeueBas  KOMMYHUKanus — (QaHDJIMKACKHN)» — HE
MPEAYCMATPUBAET €€ TEOPETUYECKOTO M3YYEHHUs], T.€. JEKIMOHHOIO Kypca, M OTrpPaHUYMBAETCS
MPAKTUYECKUMH 3aHATUSIMU B ayIUTOpUU (IO PYKOBOJCTBOM IIpErojaBaTelisi) U BHE Yy4eOHOM
ayTUTOPHUH (caMOCTOsITeIbHAsl paboTa CTYACHTOB C MOCIEAYIOIIMM KOHTPOJIEM MPENo/1aBaTes).

MeToaonoruyeckoil OCHOBOW TaHHOTO Kypca SIBISIOTCS yueOHbIe TOCOOHS sl CTYACHTOB
BBICIIIMX YYE€OHBIX 3aBEACHWH, a TakkKe YYECOHO-METOAMYECKHUE TOCOOUS POCCHUUCKHX |
3apyOexHbIX aBTOpoB (ypoBeHb Pre-Intermediate, Intermediate, Upper-Intermediate). Ilupoxo
HCIIONB3YIOTCA HMCTOYHUKM VIHTEpHET M HMCTOYHUKM Ha OJJIEKTPOHHBIX HOCHUTENSX, A TaKkKe
ayTeHTUYHBIE ayAHO- WM BHJEOMAaTepHalbl. YYeOHBIMH MaTepHalaMH CIyKaT OpPUTHHAJIbHBIC
TEKCTBI, TOCBAILLIEHHBIE TYPUCTUYECKON TEMATHUKE.

VY4eOHbIN MaTepuan CrpyHIHMpPOBaH MO TEMAaTHYECKOMY NMPUHIMITY M BKIOYaeT 9 tem. B
LEHTPE BHHUMAaHMS HAXOAUTCA H3YYEHHE OCHOB Mpo(ecCHOHATbHONM KOMMYHUKAIUM Ha
AHTTIUICKOM SI3BIKE U OCOOCHHOCTH TEPMHUHOJIOTUYECKON JeKcuku. [lpu oOyueHun coOnromaercs
MIPUHLUIT IPeeMCTBEHHOCTH. Kaxkioe nmpakTuieckoe 3aHsATHE CBA3aHO C MPEAbIIYIINM, Ha KaXKI0M
MOCIEAYIOMEM JTare 3aKpeIISIOTCS HABBIKU M YMEHUS, NPUOOPETCHHBIE HA MPEABLIYIICM.
OOyueHre OpPHEHTHUPOBAHO HAa KOMMYHHMKAaTUBHO-(DYHKUIHMOHAIBHBI TOAXOJ K SA3BIKY U
OCYIIECTBJISIETCS IO YETHIPEM BUJAM PEUYEBOM NIEATENbHOCTU: YTEHHIO, ayAUPOBAHHIO, TOBOPEHHUIO,
[IACBMY.

B 3aBucuMOCTH OT LI€NM 3aHATHS HA MEPBbIM MJIAaH BBIABUTAETCS 1IEJIEBOE Pa3BUTHE TOTO
unu wHoro Buja PJI. B cBoro ouepenn, A pa3BUTHS PEUEBBIX yMEHHH HEOOXoauM Oaswuc
c(hOPMHUPOBAHHBIX SI3BIKOBBIX HABBIKOB — JICKCHUECKHUX, TPAMMATHUECKUX, JOHETUIECKUX, HABBIKOB
TeXHUKU uTeHus. llpu HemocTaToyHOM ypoBHE CHOPMHUPOBAHHOCTH TE€X WM HHBIX HaBBIKOB
MpeyIaraeTcs AeITeIbHOCTD 10 MX KOPPEKINH (TaK HA3bIBAEMbI KOPPEKTHBHBIN ATAIl), IOCIIE Yero
MIPOBOUTCS paboTa 1Mo Pa3BUTHIO IiesieBoro Buaa PJI.

OOydenue B By3€ CYIIECTBEHHO OTJIMYAeTCs OT paboThl B WIKOJE: CTYAEHT, Oynydu
B3POCJIBIM YEJIOBEKOM, YK€ yMeeT GopMHUpOBaTh U POPMYIUPOBATH CBOU MBICIIA Ha POJHOM SI3BIKE,
HO eme He mpuoOpesl HAaBBIKOB BBHIpAXaTh WX Ha WHOCTPAHHOM si3bike. [lo3TOMy CTyAaeHTOB
HE0OXOIMMO YYUTh aJICKBaTHOMY MEPEXO0/y OT MBICIH, TOTOBOM K BBIPAXKEHHUIO HA PYCCKOM SI3BIKE,
K ee (OpMYyITUPOBKE HA AHTIIMHCKOM, YTO OYEHb YAaCTO HEBO3MOXKHO 0€3 MPUBIICUYCHUS BHUMAHUS K
CXOJCTBAM M pa3JIMYUsIM CHCTEMHBIX 3aKOHOMEPHOCTEHW AaHIVIMHCKOTO U PYCCKOTO S3BIKOB:
dboneTHuecKUX POpM, rPAMMATUIECKUX KOHCTPYKIIHM, TEKCUKO-CEMaHTUIECKUX CBSI3EH.

BaxxHO 4YeTKO peryimpoBaTh 3TOT MNPOLECC, HE AOIMYCKas MPOCTOr0 NEPEeHOca MpPaBWI U
3aKOHOMEPHOCTEH OJHOTO SI3bIKa Ha JPYToi, oOparias BHUMaHUE CTYIACHTOB CKOpee Ha pa3iuyus,
4yeM Ha CXOZACTBa B 00JacTH ()OHETHKH M I'paMMaTHKH, B TO BpeMs, KaK yCBOEHHUE JIEKCHYECKOIO
MaTepuaga MOXHO 00eCIIeUHTh MyTeM BBEICHUS WHTEPHAIIMOHAILHOMN JIEKCHUKH.

Ha Bcex aTtanax o0y4eHHs] aKTUBU3UPYIOTCS B KOMILIEKCE BCE BUJIbI PEUEBOM JESATEIbHOCTH:
YTEHUE, ayIMpPOBaHUE, TOBOPEHUE U MUCHMO, OJIHAKO KaXK]IbIil U3 3TAllOB UMEET CBOU MPUOPUTETHI.



OcHoBHasi Harpy3ka IMaJaeT Ha ayauTopHylo pabory. C 1Henplo moajepX aHus HUHTEpeca K
H3y4aeMOMY SI3bIKOBOMY MaTepuany, a Takke Ui BOCHHUTAHHMS YYBCTBA OTBETCTBEHHOCTH
CTYZICHTOB 3a KOJUICKTUBHYIO pPa0OTy, HEOOXOIMMOro Il ECTeCTBEHHOTO  OOILIeHHMS,
MpernojaBaTelb JOJKEH CTPEMUTHCS K MaKCHUMaJIbHOMY Pa3HOOOpa3Hio BUJOB paOOTHI HA 3aHITHUU:
OOBSICHEHHE TPaBUJI C 00s3aTEIbHBIM HCIHOJIB30BAHMEM JOCKA M HArJSIIHOTO METOAWYECKOTO
MaTepuaina; oTpaboTKa HOPM HPOM3HOIICHHWS W WHTOHALMU C MPOCIYIIMBAaHHEM ayAHO3aIllCH;
ycTHast paboTa «Io IIeTloYKe», B Mapax; OTpadOTKa M3y4aeMOro JIEKCHKO-TPAMMaTHUECKOTO
MaTepuaiga C HCIOJb30BaHMEM METOJIMYECKUX pa3/laTOuHbIX cpeactB. Hepeako wucnpaBieHue
«CTaporo» OKasbiBaeTcs Oojiee TPYHLOEMKHM MpoIleccoM, yeM oOyueHue «HOoBoMy». I[loatomy
OpraHM3alIOHHbIE METO/IbI BEICHUS 3aHATHUA, paclipe/esieHue y4eOHOrO BpEMEHH, THUIIbl 3aJaHHH,
BBITIOJTHSEMBIX TI0]] PYKOBOJCTBOM IPETOJaBATENsI UM CaAMOCTOSTENBHO, TOJDKHBI BEIOMPATHCS HA
YCMOTpPEHHE MPENOoJaBaTels B 3aBUCUMOCTH OT CHEU(PUKU TPYIIIIHI.

2.2. PEKOMEHJAIIAU IO CAMOCTOSATEJBHOM PABOTE CTYJIEHTOB

VY4eOHBI MaTepuan Uis JaHHOTO Kypca COCTOMT M3 TEM, COOTBETCTBYIOIIMXpAa3/eiaM
Paboueit mporpaMMbl yueOHOM AUCIUTUIMHBI.

Kaxnaplii  ypoK  COOEPKUT  TEPMHHOJOTHYECKHA  CIIOBapb,  MPOPECCHOHATHHO-
OpUEHTUPOBAHHBIA TEKCT, BOMPOCHO-OTBETHHIC YNPAXHEHHs] W TeCTa Ha 3HAHUE AHIVIMHCKOIO
A3bIKA JJI1 TYPUCTOB TEKCTBI CTUMYJIHUPYIOT KOMMYHUKATUBHO-PEYEBYI0 KOMIIETCHIIUIO CTYJEHTOB
U TOTOBSAT UX K 00CYXAEHHIO TPO(ECCHOHATBHBIX MPOOJIeM Ha aHTINICKOM si3bike. Kaxkaplit TekeT
COIMPOBOKAACTCHA BOITPOCHO-OTBCTHBIM YHOpakxHCHHUCM, HaIlTpaBJICHHBIM Ha 3aKpPCIIJICHUC
npoeCCHOHAIBHOW W OO0IIeH JeKCHKU. TEeKCThl WMEIOT 3aKOHYCHHOE COJIepKaHHUE M JIETKO
MOAAIOTCS TIepecKa3y U 00CyKIEHUIO.

Ypoku cinenyeT npopabaTbiBaTh B CIEAYIOIIEM MOPSIKE:

1. [IpounTath u nepeBecTu MpodheccnoHATEHO-OPHEHTUPOBAHHBIN TEKCT HA TEMY YpPOKa.
2. I3y4uTh TEPMUHOJIOTHUIO.
3. BBINOTHUTH MOCIETEKCTOBBIE YIPAXKHEHUS.

2.2.1PA3JIEJI 1.
1. Readandtranslatethetextinto Russian.

Twenty years ago not many people travelled overseas for their holidays. The majority of
people stayed to have holidays in their country. Today the situation is different and the world seems
much smaller.

It is possible to book a holiday to a seaside resort on the other side of the world. Staying at
home, you can book it through the Internet or by phone. The plane takes you straight there and
within some hours of leaving your country, you can be on a tropical beach, breathing a super clean
air and swimming in crystal warm water of tropical sea.

We can travel by car, by train or plane, if we have got a long distance tour. Some young
people prefer walking or hitch-hike travelling, when you travel, paying nearly nothing. You get new
friends, lots of fun and have no idea where you will be tomorrow. It has great advantages for the
tourists, who want to get the most out of exploring the world and give more back to the people and
places visited. If you like mountains, you could climb any mountains around the globe and there is
only one restriction. It is money. If you like travelling, you have got to have some money, because it
is not a cheap hobby indeed. The economy of some countries is mainly based on tourism industry.
Modern tourism has become a highly developed industry, because any human being is curious and
inquisitive, we like leisure, visit other places. That is why tourism prospers.

People travel from the very beginning of their civilization. Thousands years ago all people
were nomads and collectors. They roamed all their lives looking for food and better life. This way
human beings populated the whole planet Earth. So, travelling and visiting other places are the part
of our consciousness. That is why tourism and travelling are so popular.



Nowadays tourism has become a highly developed business. There are trains, cars and air jet liners,
buses, ships  that provide us  with  comfortable and  secure  travelling.
If we travel for pleasure, by all means one would like to enjoy picturesque places they are passing
through, one would like seeing the places of interest, enjoying the sightseeing of the cities, towns
and countries.

Nowadays people travel not only for pleasure but also on business. People have to go to
other countries for taking part in different negotiations, for signing some very important documents,
for participating in different exhibitions, in order to exhibit the goods of own firm or company.
Travelling on business helps people to get more information about achievements of other
companies, which will help making own business more successful.
There are a lot of means of travelling: travelling by ship, by plane, by car, walking. It depends on a
person to decide which means of travelling one would prefer.

Vocabulary:
Overseas- 3a MopeM
majority- OOJBITUHCTBO
resort- KypopT caHaTOpUil
breathingasupercleanair- gpimaTh KpUCTAIBHO YUCTHIM BO3IYXOM
hitch-hike travelling- myremiecTBoBaTh aBTOCTOIIOM
restriction- orpaHUYCHHUE 3aMPET
Inquisitive- 10003HaTEILHBII
tourism prospers — IpoIBeTaHUETYpU3Ma
picturesque places — )KUBOIIHCHOEMECTO
exhibitions -BbicTaBOUYHBII
2. Answer the questions on the text.
1. How many years ago did people travel overseas for their holidays?
2. Is it possible to book a holiday to a seaside resort on the other side of the world?
3. We can travel by car, by train or plane, cannot we?
4. Are travelling and visiting other places the part of our consciousness or not?
5. What does people help to get more information about achievements of other companies?
6.What are the means of travelling?
3. Put different types of questions.
1. Some young people prefer walking or hitch-hike travelling (oGmwmit)
2. Modern tourism has become a highly developed industry (crieninanbHbIit)
3. Nowadays people travel not only for pleasure but also on business. (albTepHATUBHBIN)
4. People travel from the very beginning of their civilization. (Pa3nenurenbHplii)
4.Tect Ha 3HAHME AHTVIMIICKOrO I TYPHCTOB.
1.CxonbkocronutOMner?
a) How much is the ticket? b) How many is the ticket?
¢) How much the ticket? d) How is the ticket much?
2. 3BuHHUTE, SHEIOHUMAIO:
a) Excuse me, me don't understand c) Excuse me, I don’t understand.
B) Sorry, I not understand. d) Sorry, me not understand
3. I'me s Mory B3sSITh Takcu?
a) Where a taxi? c) Where can I take a taxi?
B) Where I take a taxi? d) Where a taxi I take?
4. CKOJIBKO CTOUT HOMEp B CYTKH Ha 4eJoBeKa?
a) How much is a night for 1 person? ¢) How much night 1 man?
B) How many is a night for 1 person? d) 1 night for 1 person?
5. I'nenaxomurcapecropan?
a) Whererestaurant? c) restaurant?
B) Where is a restaurant? d) I go where restaurant?



6. 51 Ob1 Xx0TeN 3aKa3aTh Nacry.
a) like pasta b) order pasta c) I would like to order pasta d)I like order pasta.
7. Kaxxercs, Bcuéreornoka.
a) I think there is mistake in the bill b) mistake c) problem in the bill d) not good bill
8. SAmnoxoce0sayBCTBYIO.
a) I not well b) I bad c¢) I am bad d) I don't feel very well
9. Be13oBuTe, noxaiyicra, CKOpyro
a) call emergency b) I want emergency c) please, call an ambulance d) call doctor ambulance
10. He moriu ObI BB TOMOYb MHE?
a) me help, please b) help c) could you help me, please? d) please, me help.

2.2.2 PA3BJEJI 2.
Types of Hotels
1. Read and translate the text into Russian.

Hospitality Industry and Types of Hotels.

Hotel industry is a sector of business that revolves around providing accommodations for
travelers. Success in this industry relies on catering to the needs of the targeted clientele, creating a
desirable atmosphere, and providing a wide variety of services and amenities. Managing hotels has
grown from its modest roots in providing the bare essentials of lodging into a large, multi-faceted,
and diverse industry. The foundation of the hotel industry is, of course, the business of providing
lodging. Travelers depend on hotels to supply a secure, pleasant place for a temporary stay.
Whether the guests are business people on the road for work, families on vacation, or groups of
tourists, they all need comfortable accommodations, and the hotel industry is where they turn to
find them. Most hotel rooms are designed for a short stay, and come equipped with a bed,
bathroom, linens, and basic features such as a phone and television.

Quality is perhaps the most variable feature of the hotel industry. Modest hotels charge
minimal fees and provide only the most essential amenities, whereas luxury hotels, geared toward
wealthy travelers, can be extremely expensive. The most basic hotels might offer small, one
bedroom units, but pricier hotels come equipped with vast suites. Both extremes on this spectrum
have clients, a fact which serves to emphasize the massive reach of the hotel industry. As long as
the rooms are filled and the customers receive the services they anticipate, a hotel, no matter how
big, small, affordable or luxurious, can consider itself successful. Generally, there is much more
than renting rooms woven into this industry. Many hotels have in-house bars and restaurants that
require their own staff. For example, savvy proprietors know that a hotel in close proximity to a
heavily visited city, monument, stadium, or theme park will benefit from meeting the demands of
large influxes of travellers. It is no secret that the hotels in different countries have their own
peculiarities.

Even such a common place as a registration desk can be called absolutely different. But in
the hotels of the huge international chains such as Hilton or Accor, you won’t need much effort to
determine the location of the main hotel services. Tourism takes a huge niche in the global economy
and is a very lucrative business.

Vocabulary:

hospitality — rocTrenpuumMcTBO
revolves — Bpamarbcs
providing — npuycioBuu
success — ycrex

targeted — HaIleIEHHBII
temporary — BpeMEHHBIN
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pricier — 1opoxe
luxurious — pOCKONIHBIN
2. Aanswer the questions on the text.
. What is the “hotel industry”?
. What is the foundation and basic features of the hotel industry?
. How can you define the most variable feature of the hotel industry?
. What specific services can be expected at a hotel?
. What is the basis of hotel classification? Is it universally accepted throughout the world?
. Put different types of questions.
. Managing hotels has grown from its modest roots in providing the bare essentials of lodging
(oOrmit)
2. Travelers depend on hotels to supply a secure (cneruanbHBII)
3. Modest hotels charge minimal fees and provide only the most essential amenities
(aJIbTEpHATUBHBIN )
4. Many hotels have in-house bars and restaurants that require their own staff.(pa3genurenbHblit)
5. Tourism takes a huge niche in the global economy and is a very lucrative business
(BOmpOCKMIOJIeXKAIIEMY)
4. TecTHA3HAHMEAHTJIMCKOTOJIATYPUCTOB.
1. CaapTe Ha aBTOOYC HOMEP LIECTb.
a) Take the bus number six
b) Take the bus number seven
c¢) Take bus number six
2. IOBEpHUTEHANPABO/HATIEBO
a) turn right/left = go right/left = take a right/left
b) turn right/left = go right/left = take right/left
¢) turned right/left = go right/left = take a right/left
3. Mory s JOWTH Ty/Aa NEemKoM?
a) Can I walk from there here?
b) Can I walk there here?
c¢) Can I walk there from here?
4. 310 mMyTh K /I BOK3a1Iy?
a) This is the way to the train station?
b) Is this way to the train station?
c) Is this the way to the train station?
5. N3BuHMTE, HE MOTTIK OBl BRI 1TOKa3aTh MHE AOPOTY K OMKaiiiieMy KHHOTeaTpy?
a) Excuse me, can you show me way to the nearest cinema?
b) Excuse me, can you show me the way to the nearest cinema?
c¢) Excuse me, can you show me the way nearest cinema?

—_— W N AN WN -

2.2.3 PA3JIEJI 3.
The World Tourism Organization
1. Read and translate the text into Russian.

The World Tourism Organization Studies and Promotes Global Tourism by Katherine
Schulz Richard the World Tourism Organization promotes and studies international tourism.
Headquartered in Madrid, Spain, the World Tourism Organization (UNWTO) is a specialized
agency of the United Nations. More than 900 million times a year, someone travels to another
country. The UNWTO is particularly devoted to promoting tourism in developing countries and has
vowed to accomplish some of the UN's Millennium Development Goals.
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The UNWTO reminds travelers to be informed and tolerant in order to truly understand
different cultures. Geography of the World Tourism Organization Any country that is a member of
the United Nations can apply to join the World Tourism Organization.

The World Tourism Organization was founded in the mid-1970s. In 2003, the acronym
"UNWTOQO" was established to distinguish it from the World Trade Organization. Since 1980, World
Tourism Day has been celebrated annually on September 27th. The World Tourism Organization is
composed of a General Assembly, Executive Council, and Secretariat. These groups meet
periodically to vote on the budget, administration, and priorities of the organization. 12 Members
can be suspended from the organization if their tourism policies conflict with the UNWTO'S
objectives. Goal of Raising Living Standards A cornerstone of the World. Tourism Organization is
the improvement of the economic and social living conditions of the world's people, especially
residents of developing countries.

Tourism is a tertiary economic activity and part of the service sector. Industries involving
tourism provide approximately 6% of the world's jobs. These jobs alleviate global poverty and can
be particularly beneficial to women and young adults Airports, train stations, highways, ports,
hotels, restaurants, shopping opportunities, and other facilities are built. The UNWTO works with
many other international organizations such as UNESCO and the International Olympic Committee.
Another critical point of interest for the UNWTO is the sustainability of the environment. The
UNWTO works with airlines and hotels to improve energy and water efficiency.

Vocabulary:
international tourism — MeXTyHapOHBIUTYPU3M
headquartered — pa3merneHHbIiH
developing — pa3BuBaronuiics
particularly — oco6enHo
establish — ycranoBUTH
annually — exeroaHo
priorities — MPUOPHUTETHI
cornerstone — KpaeyrojJbHbIIKaAMEHb
highways — maructpanu
sustainability — ycTol4MBOCTB
2. Answer the questions on the text.
1. What kind of organization is UNWTO?
2. Into what "regional commissions" does the UNWTO divide the world and why?
3. What are the official languages of the UNWTO?
4. What is the World Tourism Organization composed of?
5. What are the main goals of the UNWTO?
3. Put different types of questions.
1. World Tourism Organization promotes and studies international tourism. (0Omruit)
2. Tourism Organization (UNWTO) is a specialized agency of the United Nations.(cieriuanpHbIi)
3. The World Tourism Organization was founded in the mid-1970s. (anpTepHATUBHBII)
4. Tourism is a tertiary economic activity and part of the service sector.(pa3aeauTeTbHBIN)
5. The UNWTO works with airlines and hotels to improve energy and water efficiency.
(BOTIpOCKIOJIS)KAIIEMY)
4. TecTHA3HAHUEAHTJIMICKOTOVIITYPHCTOB.
1. My3eliHanpOTUBIEPKBH.
a) The museum are opposite to the church.
b) The museum is opposite to the church.
c¢) The museum is opposite the church.
2. ITouta cnipaBa/cneBa ot Bac.
a) The post office is on your right/left
b) The post office is your right/left
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c) The post office is right/left on your
3. IloBepHUTE Ha BTOPOM IMOBOPOTE HAJIEBO.
a) Take the second turning on the left.
b) The take second turning on the left.
c) Take second turning on the left.
4. Unute Baoab ynuusl JDKOHCOHA 10 pecTopaHa.
a) Go along Johnson street until the restaurant.
b) Go along street Johnson until the restaurant.
c¢) Go along Johnson street until restaurant.
5. Ot1o B 20 MHHYTaX €3/1bl Ha MAIIUHE / XOABOBI.
a) It is 20 minute by car / on foot.
b) It is 20 minutes by car / on foot.
¢) It is 20 minutes car / on foot.

2.2.4 PA3JIEJI 4.
Interpersonal Communication in Tourism and Hospitality Industry

1. Read and translate the text into Russian.

The tourism industry involves many interpersonal contacts. A tourism industry staff is
required to communicate with customers when providing service. In addition, communication in the
tourism industry usually involvespeople from different countries and of different cultural
backgrounds. They do not know each other, nor do they have enough time to develop a close
friendship. Therefore, if a service staff can communicate with his/her customers effectively, it will
not only create a friendly and comfortable atmosphere, but also allow the customers to experience
politeness and hospitablereception.

Tourism industry must provide tourists with quality service etiquette in addition to the
provision of products and services such as transportation services, accommodation services and
recreational facilities. Therefore, quality customer serviceetiquette is one of the essential factors for
tourism industry in meeting the customers’ demand for service satisfaction.

In hotels typical guests’ services involve providing the guest with information and special
equipment and supplies, that’s why, as the centre of front office activity, the front desk is
responsible for coordinating guests’ services. Front office personnel needs to respond
knowledgeably to guests’ requests for information. Common guest questions may include:

- Can you recommend a nearby restaurant?

- Can you call a taxt for me?

- Where’s the nearest shopping centre, drugstore?

- What is the best place to visit in the city?

- Where is the theatre from here?

- When is check-out time?

- How do I get to the museum (library, etc.)?

- What recreational facilities are available in the hotel?

- When is the opening time of your restaurant for breakfast?
Excellence in Hospitality

For a hotel to achieve excellencein hospitality, many guest relations skills must be learned
by the employees who will be delivering the services.

Each basic skills of hospitality will serve as a beginning to achieving this excellence. These
are:

- Smiling

- Greeting

- Conversing

- Using proper telephone etiquette
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- Providing assistance
- Giving attention
- Providing positive endings
- Maintaining a positive attitude
- Making positive decisions

Smiling

Smiling when dealing with guests helps to create a friendly atmosphere. By smiling the
clerks are showing the guests that they are glad they chose this hotel for their stay. A smile says
“We’re glad, you’re here!”

Greeting

Greeting a guest includes smiling as well as an eye contact. For example, if the guest’s
name is not known, “Sir, or Madame’ is the appropriate address.

Conversing

A guest’s name should be used as many times in the conversation as possible. People love to
hear their name; it is a very positive form of recognition.

Telephoneetiqutte

The telephone should be answered as quickly as possible, certainly by the third ring. No one
likes to be put on hold, but when this is necessary, the guest should be thanked for waiting.

Assistance

When the guest arrives at the hotel and during his or her stay, the guest should know that the
employees are there to assist with his or her needs. Whenever the employee speaks with a guest, the
employee should end the conversation with the statement, “Please call on me if I can be of any
further assistance.”

Attention

Providing attention to the guest is enhanced by the little extra in guests’ interactions. For
instance, when guests return to the hotel at the end of the day, they should be welcomed back. It is
these little things that make the guest feel at home. When the guests are around they should not be
ignored. Employees must remember to chat with the guests, not their co-workers.

Positive endings

Upon departure from the establishment, guests should be thanked for staying at the hotel and
told how much they are wanted back again. Sometimes such as “Please stay with us again” and
“Have a nice trip home” or “Enjoy the rest of your vacation” help to ensure that the guest will
depart with a smile.

Positive Attitude

Having a positive attitudemeans that the employee has the desire to consistently provide
excellent service to the guests. It is the manager’s responsibility to create the kind pf atmosphere
that satisfies the guests’ needs.

Positive Decisions
“Think before speaking or acting” is a rule that every person — especially those in the service
business — should follow. Employees must be taught to be objective when making decisions. This
includes keeping their emotions under control at all times.

Vocabulary:

interpersonal - MEXTMYHOCTHBIN, MEXKKYIbTYPHBIH

interpersonal communication - MEXKYJIbTYPHASKOMMYHHUKAITHS

interpersonal contacts - MEKJITMYHOCTHBIEKOHTAKTHI

toinvolve — BKJIIOYATh, BOBJIEKATH

hospitable- roctenpunmMHSIiA

customerservice — o0CTy)KMBaHUE KIIMEHTOB

excellence — BbICOKOE Ka4eCTBO

excellenceinhospitality — kauecTBO 0OCTY)KHBaHHS B UHIYCTPUU TOCTCIIPUUMCTBA
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aneyecontact — 3pUTEIIbHBINKOHTAKT
toconverse — 001IaTLCs, Oecen0BaTh
conversation — Gecezia, pa3roBop
Interaction — B3auMOJ€EiCTBHE
tosatisfytheguests’ needs — yoBi1eTBOPATH NOTPEOHOCTUTOCTEH
. Answer the questions on the text.
. What kinds of contacts are often used in the tourism industry?
. What does communication in the tourism industry involve?
. What do typical guests’ services involve?
. What questions are often asked by guests?
. What basic skills can help the staff to achieve excellence in hospitality?
. Why smiling is important? What does a smile say?
. What are the forms of appropriate address to the guest whose name is unknown?
. Why is it important to use the guest’s name many times in the conversation?
9. What does the telephone etiquette say about answering the phone?
10. What statement should the employee end the conversation with when speaking with a guest?
11. What’s the employee’s behavior like when the guests are around?
12. What positive endings are used when the guest departs from the hotel?
13. What does a positive attitude mean?
14. What should the employees be taught when making decisions?
3. Complete the sentences with the information from the text.
1.The tourism industry involves many
2. If a service staff can communicate with his/her customers effectively, it will not only create a
friendly and comfortable atmosphere, but also allow the customers
3. Tourism industry must provide tourists with .
4. is one of the essential factors for tourism industry in meeting the customers’ demand
for service satisfaction.
5. In hotels typical guests’ services involve providing the guest with
6. Each basic skills of hospitality will serve as a beginning to
7. Smiling when dealing with guests helps to create
8.Greeting a guest includes smiling as well as
9. A guest’s name should be used as many times
10. The telephone should be answered by
11. The guest should know that the employees are there to assist
12. Providing attention to the guest is enhanced by
13. When the guests are around they
14. Upon departure from the establishment, guests
15. It is the manager’s responsibility to create the kind of atmosphere that
16. Employees must be taught to be objective when
4. TecT HA 3HAHME AHTVIMICKOIO /ISl TYPHUCTOB.
1.13BunHUTE, HE MO OBl BBl MHE TOMOYB, (TTOXKamyiicTa)? Snorepsics.
a) excuse me, can you help me, (please)? I have lost my way.
b) excuse me, you help me, (please)? I have lost my way.
¢) excuse me, (please) can you help me,? I have lost my way.
2. He mormnu 651 Bel MHE moMoub, oskanyiicta? Snorepsics.
a) could you help, please me? I have got lost.
b) could you help me, please? I have got lost.
¢ ) could you help me, please? I have lost.
3. Kak Ha3biBaercs 3ta ynuna?
a) what is name of this street?
b) what is the name this street?
c¢) what is the name of this street?

0NN kW~
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4.1e Mornu Obl Bel moKazate MHE Ha KapTe?
a) could you show me on the map?
b) you could show me on the map?
¢) could you show me the map?
5. Droganekoorcrona?
a) is it from far here? b) is far from it here? c) is it far from here?

2.2.5 PA3JIEJI 5.
Customs and Etiquette of Different Nations
1. Read and translate the information about customs and taboos of major tourist areas.

Japan
Customs and etiquette

Take off your hat and bow to express sincerity when greeting people. Exchange business
cards and bow but do not shake hands when meeting for the first time. Only old friends or
acquaintances would shake hands.

“Sir” is not an appellation to address everyone. Only educators and doctors are called “Sir”.

A guest should not take off his/her coat before the host does.

When a host or a waiter pours wine, he should hold the handle of the flagon with the right
hand and support the bottom with the left. The mouth of flagon should not touch the glass. The
guest should hold the glass with the right hand and support the bottom with the left when accepting
the wine.

Making sound while having soup indicates that the guests enjoy the food.

Taboos

It is a taboo to point at people by holding out four fingers with the thumb clenching inside.
This gesture is used to indicate the lowest class of people in Japanese society.

It is a taboo to present gifts in the number of “9”. This would cause misunderstanding
because they would think that you regard them as bandits.

In Japan, it is a taboo to insert chopsticks vertically into the rice, it indicates as a sacrifice to
the deceased.

It is a taboo to put the glass on the table and let the guests pour their own wine. This is
regarded as disrespect.

It is a taboo to fill a rice bowl too full when serving guests. Do not fill-up a guest’s bowl
with rice simply by one scoop. This act is considered as disrespectful to the guest.

Republic of Korea
Customs and etiquette

When a junior meets a senior, or a subordinate meets his superior, he/she should bow, greet
and then step aside to let the other person walk first in order to show respect.

When men greet each other, they bow to each other only once and shake hands only with
right hand or both hands.

When a man meets a woman, the woman should bow first and greet the man.

When a group of people get together, the order of seating are usually determined on the
basis of their respective status and age. When men and women sit together, women sit on the left of
men.

When eating at the same table with a senior, do not start eating unless the senior eats first.

When proposing a toast, hold the bottle with the right hand and support the bottom with the
left. Then bow and make your toast before you pour wine.

Taboos
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After greeting each other, do not smoke before obtaining consent from the other party. Do
not ask a senior or a superior for a light.

When you meet a woman, do not offer your hand first for handshaking to show enthusiasm.
Instead, you should nod with a smile.

It is a taboo to talk loudly at public places. A woman should cover her mouth with a
handkerchief when laughing to avoid impoliteness.

Keep quiet and never speak loudly when dining. Loud speaking is impolite to others at the
table.

Koreans have a strong dislike towards the number “4”. The number “4” is a taboo in the
numbering of floors, the army and the hospitals etc.

When visiting a temple or family, take off your shoes at the entrance.

Thailand
Customs and etiquette

When meeting friends, put your palms together (Namaste) in front of your chest, bow your
head slightly and greet each other.

When a junior does Namaste to a senior, he/she should hold his hands up to the forehead.
The senior should also do Namaste in return to accept the greetings of the other person.

People usually use their right hand to pass objects to show respect, or with both hands on
formal occasions. Passing things with the left hand would be regarded as contempt for others.

If there is a senior, a junior has to sit on the floor or kneel down to avoid his/her height
exceeding the head of the senior. Or he would be regarded as extremely disrespectful to the senior.

When walking past people who are seated, bend down slightly to show respect.

Take off your shoes when entering the living room of the local people. Thai do not drink hot
tea. They usually put ice into tea and make ice tea.
Taboos

It is a taboo to touch the head of a Thai. It is regarded as an insult. People believe that if a
child’s head is patted, the child will fall ill.

Do not pass an object to a seated person over the person’s head.

Feet are regarded as a lowly body’s part. It is a taboo stretching your legs to the front of
others, kick the door with the foot or lift up your leg when seated. Do not pass anything to others by
kicking.

It is a taboo having the sole of a shoe facing others. This is regarded as trampling others and
it is a humiliating act. It is a taboo to discuss politics, corruption, the royal family or personal
matters such as asking people how many wives they have.

Thailand prohibits sales of alcoholic drinks after 00:00 am. It would be equally illegal to ask
the waiter for alcoholic drinks after 00:00 am.

United States
Customs and etiquette

When meeting with an unacquainted person for the first time, they would address each other
by the name, or simply smile and say “Hello”.

When meeting a guest, handshaking is the most common etiquette.

When parting, people do not shake hands. Instead, they just wave to each other or simply
say “Goodbye”.

If you are invited to a friend’s house, prepare a small present for the host.

Write a letter to express your gratitude after receiving a gift, attending a party or receiving
help from a friend. Americans rarely drink tea. They like to drink ice water, mineral water, Coca-
Cola, beers, etc.

When having a meal, put the napkin on the thigh and wipe the lips gently with the napkin
after eating.
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Taboos

A black cat is regarded as an ominous animal and a white elephant as a useless burden.
Therefore, do not present gifts with such images.

It is a taboo to ask about one’s age or income.

Black Americans do not reject the term “Black”, but they would be irritated to hear the word
“Negro” because Negro refers to the blacks who were trafficked to the United States from Africa as
slaves.

Leftovers, fish bones and other bones should be left on the plate. Do not leave them on the

table.

Numbers “13”, “3” and the day of “Friday” are taboos. They are believed to represent bad
luck.
United Kingdom

Customs and etiquette

Titles are used to address a senior, superior or an unfamiliar person. Put an appellation such
as title, rank or “Mr.”, “Ms”, “Mrs.” or “Miss” before the name of the person.

People never say “going to the washroom” but “Excuse me for a few minutes” or “I need to
wash my hands”. Terms such as “Please”, “Excuse me” and “Thank you” to show politeness are
used frequently.

People advocate gentlemanly behavior. For example, when a man and a woman enter a
room at the same time, the man should open the door for the woman; and the man should pull the
chair for the woman at dinner. Hold the cup when drinking coffee, the coffee spoon shall be placed
on the saucer.

Avoid making sound while eating.

Taboos

It is a taboo to use elephants or peacocks in product design. British people considered
elephant to be foolish, and peacock is a bird of misfortune.

It is a taboo to talk about one’s salary, age or political preference

Do not leave the spoon you use in the soup bowl or coffee cup.

Similar to the Americans, the term “I am sorry” should not be spoken recklessly since it has
the indication of “admitting a fault”. This expression would be used as evidence against you. It is
substantially different from the meaning of “Excuse me” or “Never mind”.

The number “13” is a taboo, which originated from the Last Supper shared by Jesus and his
Twelve Apostles. As a result, “13” is regarded as ominous.

2. Give examples of communication etiquette and taboos in the USA, the United Kingdom, Russia,
Japan, Thailand, India, Republic of Korea.
3.Put different types of questions.
1. They travel to cities and towns. (pa3aenuTeIbHbBIN)
2. There are several reasons why the popularity of travel. (cneunanbHblIif)
3. More and more people all over the world prefer to spend their holidays travelling. (o6mmi)
4. The best way of studying geography is travelling. (anpTepHaTHBHBIIN)
5. A lot of new types of travelling have appeared like ecotourism, educational tourism, sports
tourism. (BOITPOCKITOJICKAIIIEMY )
4. TecTHA3HAHMEAHTJIMCKOTOJIATYPUCTOB.
1. Mory s noWtu Tyna nemkom?
a) can I walk there from here?
b) can I walk from there here?
¢) can I there from walk here?
2. U3BuHUTE, 5 MIy pecTopaH. Bel 3HaeTe, kKak 10 HEro 1o0parbes?
a) excuse me, | looking for a restaurant. Do you know how to get there?
b) excuse me, I am looking for a restaurant. Do you know how to get there?
c¢) excuse me, [ am looking a restaurant. Do you know how to get there?
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3. Kakoli camblii KOPOTKHI YT b K KUHO?
a) which is shortest way to the cinema?
b) which is the shortest way the cinema?
c¢) which is the shortest way to the cinema?

4. 310 mMyTh K /11 BOK3a1Iy?
a) is this the way to the train station?
b) is these the way to the train station?
c) is this the way to train station?

5. He mornu 661 BeI moickaszate MHE, Kak J0OpaThes A0 Onvkaiiield O0IbHUITbI?
a) can you tell me the way to the nearest hospital?
b) could you tell me the way to the nearest hospital?
c) could her tell me the way to the nearest hospital?

2.2.6 PA3JIEJI 6.
International tourism
1. Read and translate the text into Russian.

Going abroad nowadays is a usual thing for many families. Some people, however, stay
unsatisfied with the time they have spent in a foreign country. What are the advantaged and
disadvantages  of  travelling abroad or is it worth staying at  home?
One of the main advantages is the experience you get from being in a foreign country. While being
abroad you have the opportunity to practice the language and socialize with citizens of the country
you visit. This is especially beneficial if your occupation is connected with a foreign language.

Furthermore, you get acquainted with a new place and that makes you relax and forget about
you routine life.

On the other hand, pretravelling process might be very depressing because of all the
documents you  should collect in order to enter the chosen country.
What is more, you can get into trouble if you are not acquainted with the laws of the country you
want to visit. What you are used to doing at home is not always normal for foreigners. Or you can
also stay unsatisfied if the country you have chosen does not fit your expectations.

To sum up, it seems that international tourism is a good way of having a rest, but do not be
upset if there are some problems with getting a visa. However, it must be remembered that if you
think positively your holidays are going to be terrific!

Vocabulary:

abroad —3arpanuna

however — ogHako

advantaged — mpeumy1ecTBo

worth — 1ieHa

experience — OTbIT

unsatisfied — Hey1OBIIETBOPEHHBII

sum up — MOABITOXKHTH

terrific — moTpsicaromuii

upset — pacCTpOEHHbIN

socialize — oOmarbcs

2. Answer the questions on the text.

1. Is going abroad nowadays a usual thing for many families?
2. Who has the opportunity to practice the language?

3. When have you the opportunity to practice the language and socialize with citizens of the country
you visit?
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4. You can also stay unsatisfied, cannot you?
5. What are the advantaged and disadvantages of travelling abroad or is it worth staying at home?
3.Put different types of questions.
1.Going abroad nowadays is a usual thing for many families.(o0mwit)
2. You have the opportunity to practice the language and socialize with citizens of the country you
visit.(crienaTbHbBIN )
3. You get acquainted with a new place and that makes you relax and forget about you routine
life.(ampTepHATHBHBIN)
4. Or you can also stay unsatisfied if the country you have chosen does not fit your
expectations.(pa3aeTuTEIbHBIN)
5. Some people stay wunsatisfied with the time they have spent in a foreign
country.(BOITPOCKIOJICKAIIEMY ).
4. TecT Ha 3HAHME AHTVIMHCKOTIO IS TYPHCTOB.
1. I3BuHHMTE, KaK JTydIle 100paThbCs 10 MOUTHI?
a) Excuse me, what is the best way to get to the post office?
b) Excuse me, what the best way to get to the post office?
c) Excuse me, what is the best way get to the post office?
2. 3Bunwute, Bol He 3HaeTe, Kak 10OpaThCs OTCIOIA A0 TeaTpa?
a) Excuse me, do you know how to get to the theatre from?
b) Excuse me, do you know how to get theatre from here?
c¢) Excuse me, do you know how to get to the theatre from here?
3. 3BuHHUTE, KaK 5 MOTY 100paThCs A0 Onrpkaiiiero 0aHka?
a) Excuse me, how can I get to the nearest bank?
b) Excuse me, how I get to the nearest bank?
c) Excuse me, how can I get to the near bank?
4. I'nenaxoaurcsaTyaier?
a) Where the restroom?
b) Where is the restroom?
c) Where is restroom?
5. I'me-auOynp mo6IM30CTH eCTh 1ad?
a) Is there a pub near here?
a) Is there a pub near?
a) Is there pub near here?

2.2.7 PASBJAEJL 7
Writing a résumé.
1. Read and translate the text into Russian.

How to Write a Résumé

A résumé is a written summary of your personal, educational, and experiencequalifications.
If you are looking for a professional, administrative or managerial job,you will need a résumé. A
résumé is like a written sales presentation. An effectiverésumé creates a favorable impression of
you while presenting your abilities andexperience. Your résumé can be used as a response to an ad.
Your résumé should bepresented at the beginning of the interview and it shouldn‘t be longer than
one or twopages. While writing a résumé you should consider the following topical areas.

1. Identification: your name, local address with zip code and telephone number with the
area code.

2. Job objective: it should be well thought out from the very beginning since it will
influence how you will write the rest of the resume.
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3. Education: list the institutes and colleges you have attended in reverse chronological
order. Don‘t forget to write down the addresses of schools, dates attended, degrees or certificates
received.

4. Experience: list your working experience starting with your most recent place of
employment and work backwards. For each job, list dates of employment, name and address of the
company, your position and responsibilities. Don‘t use complete sentences!

Use short statements that do not include the words ‘my* or I°.

5. Skills: list your special skills (language skills, computer abilities, typing).

6. Interests: student or professional organizations you belong to, travel, sports and hobbies
should be listed here.

7. References: list at least two people, not related to you, who can describe your
qualification for the job. Their names, places of work and telephone number should be included. If
you don‘t have space on your resume for these, write “Available upon request”.

Your résumé must be typed preferably on a computer with no spelling or grammarmistakes.
A résumé will not get you a job. An interview with a company will get you a job. In order to have
the opportunity of interviewing with a company you should send your résumé with a cover letter.

Vocabulary

CV (curriculum vitae) (B.E.), résumé(A.E.) - aBro6norpaduueckueanabie, pe3rome
sales - mpomaxa

topresent - npeacTaBIATh

presentation - mpeacTaBiIeHUE

favorable - GaronpusITHBIN

a response - tOOTBETHA ...

toconsider - paccmaTpuBaTh

a zip code - MOYTOBBIN HHAEKC

anareacode - KOJ MECTHOCTH MPOKUBAHUS

adegree - crerneHb, 3BaHNE

certificate - ynocroBepeHue

inreversechronologicalorder - B 00paTHOM XpOHOJOTHYECKOM MOPSIKE
skills - HaBbIKH, yMEHUS

languageskills - 3HaHWE HHOCTPAHHOTO SI3bIKA

computerskills - HaBbIKH paOOTHI HA KOMITBIOTEPE

interpersonal skills - HaBpIKHOOIIEHUS

belong to - mpuHaIeKATH

to be related to - IMeThOTHOIICHUEKY-IT

to be available - umeTbcsBHATHUNHN

request - mpock0a

anopportunity - 6J1aronpusITHaIBO3MOKHOCTh

an objective - 1enb

to obtainmpuobperath

anassistant - IIOMOIIHUK

fluent - 6erbIii, cCBOOOIHBIN (O BIAJICHUN HHOCTPAHHBIM SI3BIKOM)

to schedule - cocraBnsaThpacnucanue, MIAHUPOBATH

2. Complete the sentences with the words and word combinations from the text.

1. is a written summary of one‘s personal, educational and experience
qualifications.

2. A resume is like .

3. An effective resume a favorable impression of you.

4. Your resume can be used as for an interview.

5. While writing a resume you should the following topical areas.
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6. Don‘t forget to write down the addresses of schools, dates attended, or

received.
7. Provide information about your .
8. Student or professional organizations you should be listed.
9. List at least two people not to you, who can describe your qualification for

the job.
10. If you don‘t have space on your resume for references, write _Available
11. You should send your resume with a
3.Answer the questions.
1. Have you ever written a résumé?
. What degrees and certificates have you got after graduation?
. What are (will be) your job duties?
. Can you speak any foreign language fluently?
. What skills have you got?
. Do you belong to any party or student organization?
. Do you think you have much opportunity to get the job of your dream?
. In what field would you like to obtain experience?
. Tect Ha 3HAHMe AHTVIMIICKOIO /ISl TYPHUCTOB.
1. DroHenanekooTcro1a.

a) it is far from here.
b) it is not far from here.
¢) it is not far here.

2. DTOBOHTaM.
a) is it over there.
b) it is over there.
c) it is over that.

3. Dtonepearearpom.
a) it is in front of the theatre.
b) it is front of the theatre.
¢) it is in front of theatre.

4. IlpongomxaiiTe UATH NPAMO (B 3TOM K€ HAIIPaBJICHUN).
a) keep out going
b) going keep
c) keepgoing.

5. Ilepenaure Ha IPYTYIO CTOPOHY YJIULIBIL.
a) cross the street
b) cross street
c) the street cross

A o003 NPk W

2.2.8 PA3JIEJI 8.
Code of Practice on the Relations between Hoteliers and Travel Agents

1. Read and translate the text about the contractual relationship between hotels and travel
companies.

In hospitality industry, a contract is an agreement or promise made between two or more
parties that the courts will enforce. In other words, it is a set of rules governing the relationship,
content and validity of an agreement between two or more persons. Normally, it is related to the
sale of goods and provision of services. A valid contract can be considered as the moment that the
offer is accepted. In general, a valid contract may be established either in writing or verbally. That
means it can be a verbal form of contract, and it also can be a written form of contract.
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It has been felt that hotels and tour operators should have a set of standard norms and
procedures for working with each other. Although individual units and companies have the freedom
to decide on their operating procedures and norms for relationships with other trading partners,
there is a practice of setting a Code of Practice for both sides by their respective Associations.
Internationally, such an agreement which is called Code of Practice on Hoteliers/Travel Agents
relations was signed between International Hotel & Restaurant Association (IH&RA) and
Universal Federation of Travel Agents Associations (UFTAA) on July 3rd, 1991.

In the absence of a contract and when non-contractual terms are under dispute, the Code of
Practice seeks to provide useful guidance to hoteliers and travel agents with a view to promoting
harmonious relations and avoiding possible misunderstandings or disputes. It includes general
principles together with a list of definitions, a check-list for individual client and group contracts,
arbitration rules, an individual and group cancellation chart, and an explanatory chart for
cancellation policy for groups.

Vocabulary

toabide- cobmronatTk, MpUAEPKUBATHCS
toacknowledge- moaTBepxnarth
toacknowledgereceipt- moaTBepk1aTh MOTyYeHUE (JOKYMEHTA)
Code of practice on the relations between hoteliers and travel agents -
KonekcoTHOmeHHIMEX IyTOCTUHUIIAMUUTYPOIIepaTOpaMu
The International Hotel & Restaurant Association (IH&RA) -
Mesx1yHapoIHAsIaCcCOMAIMSITOCTHHUIIUPECTOPAHOB
The Universal Federation of  Travel Agents’ Associations (UFTAA) -
BcemupnasdenepanusacconuanuiTypareHTCTB
circumstances- 00CTOSTENbCTBA
forcemajeure- 0OCTOATENHCTBA HEMPEOIOTUMON CHITBI
unforeseen- HeMpeIBHUICHHbIE
irresistible- HempeogoTUMBIC
beyondone’scontrol- HeynpaBsiembie
earnestmoney - 3a/1aTOK, 3aJI0T
invoice- cuer-(hakTypa
to refund - Bo3BpaIaTeIeHbI 1
2.Read the text again and find the words or expressions that correspond to these definitions.
a. a set of rules governing the relationship, content and validity of an agreement between two or
more persons
b. the moment when the contracting party’s offer is accepted by the party
c. a set of standard norms and procedures for relationships with trading partners
3. TecT Ha 3HAHME AHTVIMHCKOTIO IS TYPHCTOB.
1. MosHO 37€Ch B34Th Ha TPOKAT 30HT OT COJHIA?
a) can one rent a sun umbrella/parasol here?
b) must one rent a sun umbrella/parasol here?
c) take one rent a sun umbrella/parasol here?
2. TamMoxHOKYTIaThCA?
a) can one swim there?
b) can one swim here?
¢) may swim here?
3. [nsxaucToid?
a) the beach Is clean?
b) is the beach clean?
¢) clean is the beach?
4. Ilpoctute, HE MOTJIM OBl BBI MHE TIOMOYb?
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a) excuse me, do you help me, please?

b) sorry, do you help me, please?

¢) excuse me, could you help me, please?
5. MoxxHOMHEeCYET, moXKkanyucra?

a )can I take the bill, please?

b) can I have the bill, please?

c) must I take the bill, please?

2.2.9 PA3ZJIEJI 9.
Modern Trends in the Hospitality Industry
1. Read and translate the text into Russian.

10 Modern Trends in Hospitality Industry

1. Providing healthy food

People have become more and more concerned about health and they tend to eat healthier
food like gluten-free foodand organic food. That’s why travelers expect hotels to cater to their
special needs.

2. E-booking

E-bookingis Internet Booking Engine (IBE) and Central Reservation System (CRS)
designed for direct on-line booking and payment, intended for accommodation objects of all types
and sizes. By implementing E-booking you can also increase your guests’ satisfaction by providing
them fast, simple and direct reservation.

E-bookingis not only system for real-time reservations but also a distribution tool. System is
connected with all of 4 world leading GDS (Amadeus, Galileo, Sabre, Worldspan) and in that way
hotel is distributed to date bases approached by 500 000 travel agents in the world. Even more, at no
additional cost you are distributed to IDS/ADS (Internet and Alternative distribution systems)
assembling more than 1200 web sites.

3. Providing wellness service

Wellness is generally used to mean a healthy balance of the mind, body and spirit that
results in an overall feeling of well-being. It has been used in the context of alternative medicine.
Alternative approaches to wellness are often denoted by the use of two different phrases: health and
wellness, and wellness programs. These kinds of wellness programs offer alternative medicine
techniques to improve wellness.

A research by SRI International for the Global Spa and Wellness Summit (GSWS) found
that wellness tourismrepresents US$439 billion market or 14% of world tourism expenditures.

4. Extremesports

“Extreme sports” is a popular term for certain activities perceived as having a high level of
danger. These activities often involve speed, height, a high level of physical exertion, and highly
specialized gear. Participation has grown exponentially as more and more people get bitten by the
extreme sports bug and want to experience the adrenaline high. These days an extreme sport is a
multi-billion dollar industry.

5. Green sustainable tourism and hospitality

Sustainable tourismis the concept of visiting a place as a tourist and trying to make only a
positive impact on the environment, society and economy.

Why is sustainable hospitalityimportant? The hospitality sector has a significant impact on
the environment through energy and water consumption, use of consumable products, and solid and
hazardous waste generation. With this massive ongoing use of products and resources there is a
need for environmental action to preserve the environment and conserve resources for future
generations.

6. Low budget tourism
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These days, traveling is considered as a luxury for most people. However, traveling does not
necessarily mean spending exorbitant amounts of money on expensive airfare and hotel
accommodations. There are many low-budgetoptions that would allow you to get to your dream
destination.

Low budget hotels

A budget hotelis the lowest category of hotel that provides the rooms and meals at cheap
cost. Budget hotel offers the facilities required to fulfill basic requirements such as daily room
service, telephone, television, air conditioning, mineral water, doctor on call, pick & drop facility
etc. Some budget hotels also have a multi-cuisine room and mini bar. The infrastructure of budget
hotel is not very large and usually operated by the owner and innumerous staff.

Lowbudgetairlines

A budget airline, also called a low-cost carrier, is a flight carrier that seeks to provide flight
service at low cost, sometimes undercutting traditional airlines by more than 50%. Low cost airlines
have familiarized their customers with the ease of using the internet and they tend to be comfortable
constructing their own holiday arrangements via the web, booking flights, hotels and hire car
online, at home. Low cost airlines have expanded and created many new markets in the last few
years. This expansion is going to continue and airlines will be looking for new destinations to add
to their networks.

7. Innovativetechnology

Technology is advancing at a faster pace than ever before, and this is changing both the
expectations of guests as well as the way in which the hospitality industry conducts its business.
Some of the trends in industry are leading to great improvements and savings for hospitality
industry companies; while some are changing how hotel developers plan their buildings,
infrastructure, management structure and staffing requirements.

New innovative technologytrends that are currently being used in some hotels are the
following:

- The do-it-all remote (room personalization): This allows guests to dim or turn on/off
lights, control room temperature, open/close curtains, order room service, turn on the ‘do not
disturb’ sign, set wake-up calls, view TV channels and movies all on the television with the click of
a button on a remote.

- Self Service Concierge: This touch smart screenkiosk is located in the lobbies of hotels,
which can help a guest find out information (restaurants, activities, flights) without the hassle of
carrying a laptop or waiting for someone to assist them.

- Smartphone keyless room entry: Guests book their stay on their handheld smartphone. On
the day of arrival, they will receive a text with their room number. Guests can then go straight up to
the room and swipe their smartphone over the door handle. Guests can also check out the same way
they checked in via smartphone.

In room iPads/ tablet devices: These devices enable the guest to order room service,
housekeeping service, make appointments/reservations all at one’s fingertips. Hotel managers can
also use tablets in place of the original in-room guide book.

Digital Door Viewer: This is a handy alternative to the old fashion “peephole”. A little
screen that is mounted on the inside of hotel room doors, so guests are able to have a clear view of
visitors while eliminating all uncertainties before they open the door.

Touch-screen in-room consoles: They are panels that are located in hotel bathrooms,
allowing guests to set the lighting, curtains and control music to indulge in an ultimate relaxation
experience.

Infrared body scanners: Infrared scannersare now also used to minimize disruptions relating
to housekeeping (which is a common complaint from customers). Instead of hanging a ‘Do Not
Disturb’ sign on doors or having cleaning staff wake up traveling guests with knocks and phone
calls, hotel staff can take a more innovative approach by using infrared scanners that will detect
body heat within a room and tell cleaning staff that they should rather come back later if the room is
currently occupied.
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8. Social media promotion

Social media has made a huge impact on the tourism industry. Consumers engage with
social networking sites to research trips, make informed decisions about their travels and share
their personal experiences of a particular hotel, restaurant or airline.

Sites such as Facebook and TripAdvisor have had a massive impact on the hospitality
industry, affecting the public image and reputation of a property. Hotels that monitor and manage
their online profiles are able to reach out to clients in their online space and deal with questions or
complaints quickly and on a public platform. Hotels that embrace this way of interaction will find a
whole new area in which to manage hotel/client relationships.

Role of social media: 78% consumers are influenced by posts made by companies on social
media while making purchases; 72 % consumers trust online reviews as much as personal
recommendations.

9. Sharing economy

Sharing economy, also known as collaborative consumption, is a trending business concept
that highlights the ability (and perhaps the preference) for individuals to rent or borrow goods rather
than buy and own them.

A sharing economy is an economic model based on sharing underutilized assetsfrom spaces
to skills for monetary and non-monetary benefits. In hospitality industry the major players of the
sharing economy are AirBnB and CouchSurfing. They are providing users spaces ranging from a
simple couch to a castle in England. It is cheaper than staying at hotels.

Uber & Lyft is a convenient, inexpensive and safe taxi service. Hire a private driver to pick
you up and take you to your destination with the tap of a button on your phone. The nearest driver is
often at your pickup location within minutes.

10. E-payment

Virtual currency that uses peer-to-peer technologyto operate with no central authority or
banks; managing transactions and the issuing of bitcoins is carried out collectively by the network.
Hotels and travel agencies around the world are starting to accept bitcoins as a form of payment.
Bitcoin is a form of digital currency, created and held electronically. No one controls it. Bitcoins
aren’t printed, like dollars or euros — they’re produced by people. Bitcoin’s most important
characteristic, and the thing that makes it different to conventional money, is that it is decentralized.
No single institution controls the bitcoin network. This puts some people at ease, because it means
that a large bank can’t control their money.

Another e-payment method is the NFC wallet like Apple Pay or Google wallet that allows
its users to score debit cards and credit cards. It uses Near Field Communications(NFC) to “make
secure payments fast and convenient by simply tapping the phone on any PayPass-enabled terminal
at check-out.

Near-field communication (NFC) technology is the next-generation short-range high
frequency wireless communication technology that gives users the ability to exchange data between
devices. Communication between NFC devices can transfer data at up to 424 kbits/second and the
communication is enabled when two devices touch each other, which makes mobile payments (by
touching the smart phone to a credit card) an instant, secure process. This technology is also ideal
for self check-ins by guests at hotels as well as the smart room keys.

Vocabulary

gluten-freefood- 6e3rmOTENHOBEIE IPOIYKTHI (MPOOYKMbL O3 COOePIHCAHUSL KILEUKOBUHDL (2TH0MEH)
agluten-freediet (GFD) (adietthatexcludesgluten - aproteincompositefoundinwheat, barley, rye) -
Oe3riroTeHOBasi AueTa (duema ¢ NOIHLIM UCKTIOYEHUEeM 2IIOMeHa - NPOmeuHd, KOmopbolil
cooepacumcst 6 nuienuye, AUMeHe U PrHCU)

E-booking—onnaiin-6ponupoBanue (IBE)

(InternetBookingEngine (IBE) - awebsitethatallowsconsumersandtravelagentstobookflights, hotels,
holidaypackages, insuranceandotherservicesonline) - (8eb-catim, Komopwlii  no380/sem
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nompebumensam U mMypazeHmam —OpOHUpO8amb  aguabUiIemvl, 20CMUHUYbI,  MYPNAKemol,
cmpaxosanue u opyaue yciyeu OHIAlH)

wellness- (ahealthybalanceofthemind, bodyandspiritthatresultsinanoverallfeelingofwell-being) -
BEITHEC(KOHYenyus. 300p06020 00paza JHCU3HU, OCHOBAHHASL HA COYeMmAaHuu usuueckozo u
MEHMANbHO20 300P08bs, NPABUNLHO20 NUMAHUSA, PA3YMHBIX (QU3UYECKUX HASPY30K U OmKA3d Om
8DEOHBIX NPUBLIUEK)

wellness tourism - BeHEC-TypU3M

low budget tourism - HU3KOOIOHKETHBINTYPU3M

touch-screen in-room console - TAYCKPUHKOHCOJIb

sharingeconomy- S5KOHOMHKA y4acTHsi, SKOHOMHUKA COBMECTHOTO HCIIOJIB30BAHUS
AirBnB(A4irBed&Breakfast- «UpOusHON» (OHIQUH-NIOWAOKA 045 pasmewjenus, HOUCKA U
KPAMKOCPOUHOU apeHObl YACMHO20 HCUTbSL N0 BCEMY MUPY)

Couchsurfing- xaydcépduHT(00Ha u3 KpynHeuwux 20cmesvix cemel, CYWeCmsyrwds 6 8uoe
oHnatin-cepsuca. Ynewmvl cemu npedocmasnsiom Opye Opyey HOMOWb U HOYLe2 80 6peMs
nymeuiecmeutl u OpeaHu3yom coMecmHule nymeulecmaus)

E-payment - (a payment for buying and selling goods or services offered through the Internet)
AJIGKTPOHHAS TIATEXKHAsi CUCTeMa (cucmema pacuemos npu NOKYnKe-npooaxce mosapos u 3d
paznuunvle ycuyeu yepes Mnmepnem)

NearFieldCommunications (NFC) - xoMMmyHHUKanust OJMIKHErO MOJsl, ONMXKHsS OECKOHTAaKTHas
CBsI3b (MmexHono2usi OeCKOHMAKMHLIX Kapm, KOmopas oOveduHsem unmepelc cmapm-kapmol u
cuumuvleameris 8 eOUHoe YyCmpoucmao)

Uber- Yoep (cepsuc nuunvix eooumeneu, KOMOpwli NO360J5em NPOU3BOOUMb 3aKA3 uepes
npunodcenue Ha cmapmgone)

2.Aanswer the questions on the text

1. What are modern eating habits like? Why are hotels supposed to provide healthy food?

. In what way can e-booking increase guests’ satisfaction?

. What are the four world leading GDS?

. What is wellness? Why do you think wellness tourism should be promoted in the future?

. What activities do extreme sports involve?

. What is sustainable tourism? Why is sustainable hospitality important?

. Why do you think low-budget tourism is going to be rapidly developed? What does it involve?

. What is a budget hotel? What facilities does it provide?

9. What is a budget airline?

10. Could you name some new innovative technology trends used in the hospitality industry?

11. What kind of technology is the do-it-all remote?

12. What does Self Service Concierge technology imply?

13. What technology provides keyless room entry?

14. What is Digital Door Viewer like?

15. How do Touch-screen in-room consoles work?

16. In what way does Infrared body scanners technology help housekeeping?

17. What impact do social media make on tourism? What is its role?

18. What is a sharing economy? Who are the major players of the sharing economy?

19. What is Uber & Lyft?

20. What e-payment methods are supposed to be used in hotels?

21. What is a bitcoin / NFC?

3.Complete the sentences with the words from the text.

1. People have become more and more concerned about health and they tend to eat

2. E-booking is Internet Booking Engine (IBE) and Central Reservation System (CRS) d651gned for

01O\ W B~ WD

3. E-booking is not only system for real-time reservations but also
4. Wellness is generally used to mean a healthy balance of the mind, body and spirit that results in
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5. “Extreme sports” is a popular term for certain activities perceived as

6. Sustainable tourism is the concept of visiting a place as a tourist and trying to

7. There are many low-budget options that would allow you

8. A budget hotel is the lowest category of hotel that provides

9. A budget airline, also called a low-cost carrier, is a flight carrier that seeks to provide flight
service

10. Some of the trends in industry are leading to great improvements and

11. The do-it-all remote (room personalization) allows guests to

12. Self Service Concierge is a touch smart screen kiosk located in the lobbies of hotels

13. Guests can then go straight up to the room and swipe

14. In room iPads/ tablet devices enable the guest

15. Digital Door Viewer is a handy alternative to

16. Touch-screen in-room consoles are panels that are located in hotel bathrooms, allowing guests

17. Infrared scanners are now also used to minimize
18. Social media has made a huge impact
19. A sharing economy is an economic model based on sharing underutilized assets from spaces to
skills for .
20. Uber & Lyft is a convenient, inexpensive and safe
21. Hotels and travel agencies around the world are starting to accept bitcoins
22. Near-field communication (NFC) technology is the next-generation short-range high frequency
wireless communication technology that gives users
4. TecT Ha 3HAHME AHTVIMHCKOTIO IS TYPHCTOB.
1. BeizoBuTeBpaua
a) call for a doctor.
b) calling for a doctor.
¢) calltodoctor.
2. PeliczanepxuBaercs
a) the flight delayed
b) the flight's been delayed
c) theflight'sdelete
3. 51 oGropen , MOCOBETYWTE MHE CPEACTBO
a)lgotburned, adviseagent.
b) I got burn, advise agent
c)l got burned, give me agent.
4. Mory s KynmuTh 3T0 0€3 perenTa?
a) can I without a prescription buy this?
b) can I buyed this without a prescription?
c) can I buy this without a prescription?
5. Y Bac ecTb )kaponoHmwkaroniee?
a) haveyouantipyretic?
b) you have antipyretic?
c) have you got antipyretic?
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3AKVIFOYEHHUE

[TpodeccuonanpHas JeATENBHOCT, MEHEIKEpa Typu3Ma MOApa3yMeBaeT OOIICHHE C
KJIIMEHTaMH, TapTHEpaMH, a HaBBIKM KOMMYHMKAIlMW, XOpollas AUKLIUS, TEPHUMOCTh K
HAI[MOHAJILHBIM U KJIACCOBBIM Pa3JIMYUSM CIIOCOOCTBYIOT OBICTPOMY YCTAaHOBJIECHHIO KOHTAKTa, KaK
Ha POJIHOM, TaK U Ha UHOCTPAHHOM SI3BIKE.

Ponb mHOCTpaHHOTO s3bIKa B 3TOM cHCTEME O4YeBUAHA: MpodeccroHaNbHAs AESTENbHOCTD
MEHEKEpa MO TYpU3My MOAPAa3yMEBACT KOMMYHHUKALMIO MEXIY JIIOJbMH, KaK YCTHYIO, TaK U
MMCbMEHHYI0O Ha POJHOM UM WHOCTpPaHHOM s3blke. B mporiecce 00ydeHHs] MHOCTPAHHOTO S3bIKa
OakaiaBpbl TypuU3Ma OBIIAJICBAIOT OOIIEKYIHTYPHBIMU M MPO(HECCHOHATBLHBIMA KOMIIETCHIIHSIMH,
HEOOXOIUMBIMH JIJIs1 TPOPECCUOHAIBHON IeATETLHOCTH.

B mocnennee BpeMs caMOCTOSATENbHOW paboTe OOYyYaromMXCs yIenseTcs Bce OOIbIie
BHHUMaHUS, B CBA3U C TEM, YTO B COBPEMEHHOM JUHAMHYHOM IIOCTOSIHHO Pa3BUBAIOIIMMCS MHPE
YEJIOBEK  JIOJDKEH  YMEThb  CaMOCTOSITENIbHO  TOMOJHSATh  CBOM  3HAHUS,  3aHUMAThCS
camooOpa3zoBanueM. Ho caMOCTOATEIbHOCTh HE SABISETCS BPOXKIEHHBIM KaueCTBOM 4YeJIOBEKa.
UroOsl oOyuaronmuiicss ymen paboTaTh CaMOCTOSTENBHO, €r0 Hago ATOMY HayduTh. [loaTomy
npoOJieMbl  OpPTaHW3allMd  CaMOCTOSITEIPHOW pabOThl  OOYYAIOMIUXCS  SBISAIOTCS  OCOOEHHO
aKTyallbHBIMH.

Hacrosmue meromuueckue pexomeHaaruu ocsemaroT Buabl U ¢opmel CPC mo Bcem
aCTeKTaM S3bIKa, cCHCTeMaTu3upyroT Gopmbl koHTpoast CPC u comepkar MeToAUYECKHE yKa3aHUs
M0 OTJAEJbHBIM acCleKTaM OCBOCHMS AHTJIMHCKOIO S3bIKa: MPOM3HOIIEHHWE M TEXHHUKA YTEHMS,
JIEKCHKa, TpaMMaTHKa, TEKCTOBas JESATEIbHOCTb, YCTHAasi U NMUCBMEHHAs pedb, UCIOJIb30BaHUE
yueOHO-BcrioMoraTennbHol  nureparypbl. ConaepkaHHe METOJWYECKUX PEeKOMEHJAlMi HOCUT
YVHUBEPCATbHBIA XapaKTep, OITOMY JaHHBIE MAaTePUATBl MOTYT OBITh HCIIOJIB30BAHBI CTYJCHTAMH
BCEX CHEIUATBHOCTEN MpPH BHIMOJIHEHUH KOHKpETHBIX BU10B CPC.

B kypce 00y4eHus aHTTIMHCKOMY SI3bIKY HMCIOJNB3YIOTCS pasianyHble BUAbl U Gopmbel CPC,
Cly)Kallue AJisi MOJATOTOBKU CTYIEHTOB K MOCHEAYIOUIEMY CaMOCTOSTEIbHOMY HCIIOIb30BAaHUIO
WHOCTPAHHOTO (AHTJIMHCKOTO) s3bIKa B MPO(EeCcCHOHANBHBIX IEsIX, a TaKXKe KaKk CpeICcTBa
MO3HABaTEIbHON M KOMMYHUKAaTUBHOM 1€ATEIbHOCTH.

[enenanpaBieHHass CcaMOCTOsITENbHAs paboTa CTYACHTOB IO AaHTJIUICKOMY S3BIKY B
COOTBETCTBUM C JTaHHBIMH METOJWYECKUMHU PEKOMEHIAIMSIMH, a TakKe ayJuTopHas paboTa moj
PYKOBOJICTBOM TIPETIOAaBATENsl MPU3BaHBI O0ECIICUNUTh YPOBEHb S3BIKOBOM MOATOTOBKH CTY/ICHTOB,
cootBercTByOmmi  TpeboBanusim DPI'OC  mo  gucnumimHe  «PedeBas  KOMMYHHKAIUS
(a"HrIUHCKUIN)».
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